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Doctoral Program Curriculum Plan for Department of Digital Media Design, Asia University
(Applicable for Fall 2025 Enrollees)
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1. The graduation credits are 24 credits, including 6 credits of university required courses (thesis), 6 credits of
required courses and at least 12 credits of elective courses.
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2. Master or PHD graduate students are required to complete designated courses totaling 6 hours through the online
platform of the Center for Taiwan Academic Research Ethics Education and achieve a passing grade on the final
course examination before they can apply for the master or PHD graduate degree examination.
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